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exterior paint & decoration

The exterior paint and decorating market is going 
steady but there are a few issues to be aware of 
that set this category apart from interiors. So are 
you up to speed? Jess Brunette reports.

 

TO GET A WIDER picture on the market as a whole, I spoke to Master 
Painters New Zealand Training & Assessment manager Phil Wilkinson 
to outline the lay of the land and, fortunately, it’s mostly good news. 

“Work is picking up very strongly across New Zealand but particularly 
Auckland and Christchurch as New Zealand becomes a stronger ‘do it for 
me’ market at the expense of DIY,” Wilkinson explains.

Of course everything isn’t all rosy. I asked Phil Wilkinson what issues 
he and his members had been seeing most in the last year.

“Problems cropping up more regularly are moisture content of 
weatherboards which can be higher than is recommended for painting 
and the prevalence of blistering paint after the job is completed from 
painting over previous coatings that should have been removed,” 
Wilkinson says.

And how about trends within the types of products being used and 
being asked for by Master Painter customers? 

“Water-based paint is now widely used on all exterior substrates with 
some professional painters and decorators still using enamel paint on 
window frames to provide smooth finish, high gloss level and to avoid 
blocking,” says Master Painters’ Wilkinson.

THE SUPPLIERS’ POINT OF VIEW
So are the sentiments expressed by Wilkinson shared by the major 
suppliers in the exterior painting and decorating industry? 

Fresh from a win at the Hardware Awards for Painting & Decorating 
Supplier of the Year, Valspar Country manager Paul Connolly reports 
that the market for its exterior products is as strong as ever.

So when looking at the exterior market, do trends in colour and finish 
affect this category in the same way that they do interiors? 

“Not so much,” explains Connolly. “Compared with interiors it’s about 
having trust and confidence that if it goes outside it’s not going to wash 
away, it’s going to be reliable and have appropriate coverage. So it’s about 
having a dependable product that the consumer can really rely on.”

I asked Paul Connolly if there were any notable changes in the types of 
houses going up in New Zealand that might be having an effect on the 
market for exterior painting and decorating products.

“We are seeing changes in people’s habits here. In the type of housing 
you are seeing more apartments, particularly in Auckland. However, 
we still have some way to go before we see the “Coronation Street” 
developments that you see in some parts of Europe.

How about the reports of affordable housing developments changing 
the types of home that New Zealanders will be living in? Terraced 
housing developments in some of Auckland’s much talked about, but 
still not seen, Special Housing Areas might not be dissimilar to the 
Coronation Street model that Connolly mentioned earlier.

“If we do get to a situation of having more modular housing the 
challenge will be to create points of difference and that will be the key for 
us in that area,” he concludes.

GAINING TRACTION OR TREADING WATER? 
Going back to the market in general, does growth in Auckland and 
Christchurch really mean improvement for the sector as a whole?
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Cotec’s Hylton Jones isn’t entirely convinced: “Th ere have 
been increases in those two main centres as we all know but 
there are only marginal increases in any other regions with some 
going actually backwards. So there really is no country wide 
rock star economy as we have heard touted, with much of New 
Zealand marking time,” he says.

Th e tough state of the market however may have made people 
more discerning about how and what they spend their money 
on, which may be positive for the hardware channel.

“It is interesting that in a time when much of the economy is 
static that cheap paint is not a growth area and we are fi nding 
that many people are becoming far more discerning in what 
they buy and will pay for high performance products,” says 
Hylton Jones.

“Christchurch is a good example of this. Much of the initial 
paint work done under the EQC is being found to be of a low 
quality and the repaint work is tending to be done with top 
end paint and our premium interior fi nish and exterior 
elastomeric are fi nding excellent acceptance by trade and 
retail customers alike.”

Passing the talking stick to Resene, Marketing Manager 
Karen Warman reports a healthy year in Resene’s overall paint 
business: “Th e start of the year was very strong and the late 
Easter running into Anzac meant that April was noticeably 
busier than normal. While many trade customers used that 

How low can you go? Aussie paint 
price war!
Across the ditch two huge players are going to war, 

and the battleground is Australia’s AU$3 billion 

paint market. A price war between Wesfarmers’ 

Bunnings hardware group and the Woolworths-

Lowe’s Masters joint venture, is beginning to 

escalate.

Masters recently went after Bunnings with an 

unprecedented AU$20 price for four-litre tins of 

Wattyl Pascol “Ready to Go” paint in Cotton White 

and Antique Cream. In the Bunnings camp its 

entry-level paint brand is now being offered for 

AU$17.50. 

Masters until recently had positioned itself 

upmarket from Bunnings but with its recent 

“Australia you’ve been paying too much” 

campaign, market commentators feel the group 

is repositioning itself in an aggressive attempt 

by Masters’ new boss Matt Tyson to take market 

share following recent losses. 

Since the price reductions came in, Masters is 

reported to have seen a signifi cant jump in its 

interior paint sales. While the paint prices are said 

to be fi xed now, Masters has announced that it will 

be making several other major price reductions to 

other high volume products in future. There are no 

details so far as to what these products might be. 

www.masters.com.au

www.bunnings.com.au

week for holidays, it gave retail customers a chance to get their 
decorating jobs done,” she reports.

Warman has also identifi ed some concerns that may come to 
fruition in upcoming years: “General DIY skills in the population 
are falling and many can’t aff ord a professional painter, so they 
don’t have the ability to do the work themselves or the resource 
to pay someone else to do it. Th at means a lot of exterior 
maintenance is deferred which means when the work is done, 

it is often a much harder project than had the work been done 
earlier when the surface was in a more sound condition.”

Th is generational skill gap has been referred to in several 
aspects of the hardware sector (especially gardening) and this 
has led to some major misconceptions about how to correctly 
maintain a property’s exterior. 

“Many natural materials are now being left unprotected 
in the belief that this is environmentally better, however the 
natural surface is left prone to the weather, dirt and dust without 
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“So there really is no country wide rock star 
economy as we have heard touted, with 
much of New Zealand marking time”
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protection so rather than the coating bearing the brunt of the 
wear and tear, the bare surface is. Th is means it is much harder 
to repair the surface later than it would be to repaint or recoat 
the surface at the start and then keep it in good condition with a 
regular maintenance cycle,” Warman says.

IT’S NOT JUST ABOUT PAINT
Of course the exterior of a building needs a lot more than a lick 
of paint so what is the perspective of the other players in this 
market and do they work with or against paint sales?

Avin Jandu at Cabot’s feels that the market for oils and stains 
on timber exteriors has been doing well with as a combination of 
hard work and new products helping the category. 

“We have seen some growth over the last 12 months and we’ve 
certainly been a part of that and helped to drive that growth 
as well by having diff erent conversations with trade and retail 
ensuring we grow both segments of the market.”

For both the trade and retail markets it seems that the 
increased convenience of new products, particularly those with 
solvent-free formulations, has done well for Cabot’s.

“Traditionally consumers believed you had to recoat every 
12 months if you were using decking oil and a few years if you 
were using a traditional decking stain purely because that’s how 
products in the market have been historically. So our Intergrain 
Natural Stain System and Intergrain UltraDeck are doing 
exceptionally well in this market and that’s on the back of us 
getting people used to the fact that this is no longer the case.” 

Some traditional solvent-based solutions do remain cheaper 

Walk on by
First impressions count, so tidying up your entranceway with a 

lick of paint can do wonders for the look of your home. Proof that 

water based products can be tough as nails, Resene Walk-on 
fl ooring and paving paint is a satin general purpose fl ooring 

and paving paint, based on tough acrylic resins to give maximum 

durability and abrasion resistance in a single pack fi nish. Ideal 

for use on steps, decking, concrete, porches, suitably primed 

timber, composite boards and interior fl oors this product offers 

an excellent alternative to solvent based exterior products and 

allows for simple clean up with water afterwards. See Resene’s 

Decks, Paths, Driveways and Recreational Areas chart for the 

wide range of colours Walk-on paving paint is available in.

www.resene.co.nz 
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The future of paint is in science.

LEADING PAINT BRANDS

For more than 200 years, Valspar has been 
the paint of the future. Never more so than 
now, where our commitment to research 
and development of high performance 
coatings brings rewards every day to 
professional painters in 25 countries.

We have more than 1,000 scientists working 
around the world, with an R&D budget 
exceeding $US120 million. The advances 

made in these fields feed through directly 
to our established and new paint brands. 

By continuing to innovate, we will be able 
to offer specifiers, resellers and painting 
contractors a new generation of high 
performance products to complement 
our current leading paint brands, Wattyl, 
Taubmans and Granosite.

valspar.co.nz

WAT17301 ValsparPainter and Decorator ad_v1.indd   1 3/09/14   2:53 pm



than these new products however. Surely it’s a tough sell to 
charge more especially if your clientele are used to using solvent-
based products? 

“Yes they are premium products,” admits Avin Jandu. “But 
if you look on the long term what consumers are paying every 
3-4 years is still less than what they would pay every year with a 
lesser known brand with a solvent-base every year.”

So where are we seeing these new formulations being put to 
the test? “Th ere’s a lot of movement we have with trade painters 
so people who were traditionally applicators of paint on job sites 
are now getting involved in using oils as well as paints on site. 
And it does also get used in new homes so we do aggressively 
chase new opportunities in new home developments as well 

with quite a bit of work in Auckland and Christchurch.”
And do these exterior oils and coatings have an aesthetic value 

or is it all about protection? Talking to paint manufacturers you 
see some companies emphasises the reliability and durability 
of their formulations while others tend to focus on aesthetic 
qualities with colour and fi nish the key elements of their brand 
recognition. Does this apply to the oils and stain market as well?

“As the market grows, in turn the engagement level with the 
category starts to materialise into something that could refl ect 
paint, though not at the same level,” says Avin Jandu. 

“But people are still very much in tune with current trends, for 
example there is large drive to blacks as well as natural colours 
to refl ect the natural environment they are in where traditionally 
people bought stains in a typical brown shade.”

People are also showing a tendency to let the wood itself be 
the star rather than the stain.

10 Tips for exterior painting 
from the Master Painters
Painting and preparing exteriors is a very different bag to interior 

jobs, with a whole different set of issues and potential problems 

if you don’t go about it the right way from the start.

So we asked Masterpainters NZ Training & Assessment 

Manager Phil Wilkinson to give us a top 10 list for consumers 

tackling an exterior job. 

1. If you are going to use a professional painter choose a 

Registered Master Painter to do the work!

2. Get 3 written quotes.

3. If the house was built before 1980 ask the painter to do a lead 

test to see if lead-based paint is present and ask the painter 

if he is Lead Certifi ed by Master Painters Association to safely 

remove the old lead paint.

4. Enquire about the 5-year Master Painters written guarantee.

5. Ensure that your expectations are understood by the painter.

6. Read the quotation and ensure that you understand what the 

painter has quoted to do.

7. Follow the advice of the painter about which products should 

be used and preparation that is required even though this 

extra preparation might cost a bit more.

8. Choose colours that have a light refl ectance value of 45 or 

more.

9. Get all repairs completed before the painter arrives.

10. Remove vegetation from around the house so the painter can 

get good access to prepare and paint the surfaces properly.

www.masterpainters.co.nz

Get protected
Protective Paints has responded to market demand with its new Waterborne 

Pigmented Sealer that creates a protective layer ready for painting on dry 

wall and plasterboard without the strong odour associated with solvents. The 

waterborne sealer is ideal for use on composite board, masonry, unpainted 

drywall, skim plastered drywall, fi brous plaster and cement plaster, with 12-

14m2 per litre coverage depending on the surface. And as well as avoiding the 

strong smell while applying, clean up can be done completely with warm soapy 

water instead of chemical solutions.

Another feather in the Protective Paints cap is its 320 Durawood Wood Re-
New Waterbased timber Rejuvenating Oil, a penetrating water based oil with 

powerful UV absorbers and fungicides. 320 Durawood Wood Re-New contains 

no stain and is designed to restore the natural beauty of weathered timber to 

its “just cut” condition while also acting as a preservative against mould, mildew 

and UV. As this is a penetrating formula there is no exterior fi lm layer to crack, 

peal or blister and gives a very natural look to your deck or outdoor wooden 

furniture. Only one coat is required and this dries in 48 hours. The waterborne 

formula does not mark clothing or skin when applied.

www.protectivepaints.co.nz

Get protected
Protective Paints has responded to market demand with its new 

Pigmented Sealer 
wall and plasterboard without the strong odour associated with solvents. The 

waterborne sealer is ideal for use on composite board, masonry, unpainted 

drywall, skim plastered drywall, fi brous plaster and cement plaster, with 12-

14m

strong smell while applying, clean up can be done completely with warm soapy 

water instead of chemical solutions.

Another feather in the Protective Paints cap is its 

New Waterbased timber Rejuvenating Oil
powerful UV absorbers and fungicides. 320 Durawood Wood Re-New contains 

no stain and is designed to restore the natural beauty of weathered timber to 

its “just cut” condition while also acting as a preservative against mould, mildew 

and UV. As this is a penetrating formula there is no exterior fi lm layer to crack, 

peal or blister and gives a very natural look to your deck or outdoor wooden 
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“Traditionally consumers believed you had 
to recoat every 12 months if you were 
using decking oil and a few years if you 
were using a traditional decking”
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advertising feature

Protective Paints: 
Innovation, Expertise and Service
Founded in 1968,  Protective Paints is an entirely New Zealand 

owned and operated business offering a comprehensive 
range of industrial, marine, flooring, furniture and decorative 

coatings and provides custom coating solutions for almost any 
industry requirement. As well as manufacturing Corroless for the 
New Zealand market, Protective Paints has purchased a number 
of companies since its inception including Mega Chemicals and 
Benjamin Moore.  

Protective Paints have two Auckland plants, one for water 
based paints and the other dedicated to manufacturing solvent 
based paints. Each factory has its own quality control and 
development laboratories and Protective have a total technical staff 
of six with over 170 years of combined experience, active in the 
development and customer service roles to ensure products are 
constantly meeting our customer requirements. Protective Paints 
also manufacture their own in house resins and are the only paint 
company in New Zealand with this facility and expertise. 

The company’s expertise is a key selling point which flows 
over into its services, and has allowed the company to create 
many innovative custom solutions for their clients. Recently a 
range of low odour waterborne paints with specific properties 
has emerged. These include: Durawood, a water based Oil stain 
in eight colours; Renew, a water based Timber Rejuvenating Oil 
which with only one coat brings back the wonderful new wood 
look, and a water based Pigmented Sealer for interior plaster and 
drywall which was developed due to the odour complaints of the 
solvent equivalents. 

For large retailers Protective Paints also offers major benefits 
as a locally based manufacturer and supplier. Being independent 
of overseas resin suppliers and manufacturing plants means the 
company can offer its clients significantly reduced lead times, 
reliable stock and competitive pricing. 

With a massive production capacity, Protective Paints can 

handle even the largest bulk orders and turn them around 
quickly and efficiently, while the experienced technical team 
can create a formulation to meet any price point from budget to 
premium grade. 

With distributions centres and sales reps in every region of the 
country Protective Paints can also cater solutions to retailers and 
end users with quick delivery and turnaround to any location. As 
all coating solutions are made to withstand New Zealand’s unique 
conditions, customers can rest assured they are receiving the best 
possible products for their needs.  

Whatever you need coated, whether its large container ships, 
iron fences, beautiful interiors or rustic wooden decks, Protective 
Paints has the right solution for you.  n

RE-NEW WOOD 
• This waterbased Timber Rejuvenating Oil returns old grey 

weathered timber to its vibrant beauty
• One coat wonder! Fully dry in 48 hours
• For use on soft and hardwoods
• The one coat doesn’t leave marks on skin or clothes
• Will not track inside when used on decks

NEW TONEW TONEW TO

•  DECORATIVE  •  INDUSTRIAL  •  MARINE  • FLOORING•  DECORATIVE  •  INDUSTRIAL  •  MARINE  • FLOORING•  DECORATIVE  •  INDUSTRIAL  •  MARINE  • FLOORING

Ph: 09 274 5606  |  Fax: 09 274 0940  |  E: reception@propaints.co.nz  |  www.protectivepaints.co.nz

WATERBORNE PIGMENTED SEALER
• Finally an e� ective low odour solution
• Seals porous surfaces to ensure uniform appearance of 

� nished coat
• Clean up in water!
• Excellent opacity and leveling
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“Protective Paints can handle even the 
largest bulk orders and turn them around 

quickly and efficiently, while the experienced 
technical team can create a formulation to 

meet any price point”
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“There has been a lot of growth in more semi-transparent 
oils that will really reflect timber tone and grain timber grain as 
opposed to covering that up. So whether that be on the side of 
housing or decking, people really want to start enhancing the 
characteristics of timber as opposed to changing the look of it.”

MADE HERE, FOR HERE
While stains and oils may be entering more and more into the 
aesthetic realm dominated by paint, there are some exterior 
products that remain resolutely practical in nature. Neil 
Watkins from Selleys has specialised in the type of products 
that rely on a trusted reputation more than trends.

“The market here in New Zealand for sealants and adhesives 
that you would use in the exterior of the house has been very 
strong for us as those products still have a lot of consumer 
support and people continue to buy them,” Watkins says.

Neil Watkins has seen the company’s 100% silicone range 
continue to be a star performer within this product category but 
admits to seeing some losses in other areas.

“It’s fair to say there are a lot of cheaper products entering 
the market. Most people don’t know the difference between a 
good quality paint brush and an average one and as long as the 
products perform to a reasonable level they are happy with that, 
so we are seeing some devaluation of that particular category.”

So far this trend hasn’t hurt Selleys adhesives and sealants 
business but Watkins is realistic that anything can happen in the 
tough market we live in now.

“It’s just a fact of life that there are more and more imported 
products coming into the market, with customers getting their 
own buying teams up in Asia, and Mitre 10 recently announcing 
their alignment with Ace Hardware. That hasn’t impacted on us 
yet but you can never say never and have to be mindful of that 
and make sure you are meeting the needs of your customer and 
consumer. Those are the key drivers for us.”

Stricter Building Code standards in recent years have certainly 
done well for Watkins and Selleys, with the trade remaining loyal 
to trusted local brands with proven reputations that will tick all 
the regulatory boxes.

Neil Watkins: “From an exterior perspective, you have to have 
sealants that meet the requirements of the NZ Building Code 
with things like E2AS1 weather tightness and having products 
that meet that is certainly of more significance these days than 

exterior paint & decoration

perhaps they were 10 years ago and having products that are 
BRANZ appraised also is important from a trade perspective. 

“And unless imported products are going to do all the testing 
and refer to the NZ Standards on their packaging like the 
majority of NZ manufacturers do, then the imported products 
will traditionally not be picked up by the trade.” 

So for now it seems that manufacturing in New Zealand for 
New Zealand conditions still has its advantages on home soil. 
Let’s hope it stays that way.  

Get up and get going! 
Ladder Solutions gets tradespeople and DIYers up to the hard 

spots easily, safely, and with minimal fuss. Two standouts in its 

product line are mobile scaffolding towers from the Indalex brand, 

the Minimax lightweight mobile scaffolding unit and the Boss 

Clima heavy duty mobile scaffolding unit. 

Minimax is an extremely versatile system for a wide variety of 

indoor and outdoor jobs and features a clever folding base that 

fits through most doorways and hallways and is easy to store and 

transport. Features 250mm easy-climb rung spacing with ribbed 

rung tubing, a 1.7m max platform and 3.7m working height, and 

an 800x1700mm platform with a safe working load of up to 200kg.

For serious exterior work, the Boss Clima heavy duty is the 

way to go. Featuring many of the same specs as the Minimax but 

with an 800x2500mm platform, a safe working load of 275kg 

per platform and a 5.7m working height and base extension kit 

complete with outriggers and toe boards for total safety and 

peace of mind on bigger, taller jobs. 

www.laddersolutions.co.nz
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Valspar, the US-based coatings and paint company,  
has enjoyed a reputation for technological advances  
and product innovation for many years. This reputation 
was further enhanced when Valspar was recognised at 
the John Deere Innovations Awards in 2013.

The acknowledgment was for a recent breakthrough 
development in powder coatings - Valspar Valde® ECP.  
This two coat powder coating system delivers superior 
edge corrosion resistance, but only requires one trip 
through the cure oven. The net impact is a lean and low 
cost mechanism to deliver the corrosion performance 
required by the heavy machinery industry.

Coatings innovator wins 
further recognition.

Continued commitment to research and development  
at Valspar now sees more than USD $120 million spent 
annually on scientific programmes aimed at delivering 
differentiated coatings solutions. More than 1,000 
chemists and material scientists work in Valspar 
laboratories globally.

The official swimming stadium for the Beijing Olympics,  
the 50 kilometre long Hong Kong to Macao Bridge and 
the  Getty Museum are among the more significant 
buildings and structures around the world to be 
protected by Valspar technology. 

Valspar’s technology edge is seen right here in 
New Zealand in the company’s leading paint brands, 
Wattyl, Taubmans and Granosite. 

Valspar Advertorial

LEADING PAINT BRANDS

National Aquatics Centre - Beijing, ChinaValspar old corporate HQ, Minneapolis, Minnesota, USA

valspar.co.nz


