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Flying high
Reports from the painting & 
decorating category show 
continued signs of growth – 
but can the good times last? 
Jess Brunette reports.
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ACCORDING TO THE players spoken to for this feature, the market 
appears to have been kind with consistent growth across both 
paint and paint tools and accessories in the last 12 months.

Valspar Marketing Manager Lynley Twyman reports a 
“steady market” for Valspar’s DIY products and is “looking 
forward to driving more excitement and innovation with 
resultant activity for all our partners in the next 12 months.”

Likewise for Haydn Brush Company, with Marketing Manager 
Paul Yaxley noticing “signifi cant organic growth across the 
country with the Auckland region being the standout performer.” 

Th e release of a new range of Leeda brushes and its 
acceptance and endorsement by the NZ Master Painters 
Association has certainly helped business with Yaxley reporting 
that it became the company’s “top selling premium range almost 
overnight” (see sidebar).

Also riding high on strong sales is Darryl Patterson, Sales 
Manager for Award Concepts and its Wagner spray paint range: 
“Th e last 12 months have been very strong for power painting 
and we have seen increased growth over last year which was 
very good for us. Th is has been driven by our new innovative 
products that make it easier to spray paint.” 

Patterson also feels that Award Concepts’ commitment to a 
strong social media and online consumer education presence 
has helped the performance of its products, particularly the 
Wagner range, in the last year.

“A lot more eff ort has gone into social media within the 
Wagner group with Facebook and the use of YouTube to help 
with the use of the new products and training. A customer can 
buy the product in the morning and go on YouTube if they need 
any more advice, and have the job fi nished that afternoon or 
sooner which is great!”

DON’T SLEEP AT THE WHEEL
Is it all sunshine, lollipops and rainbows though? Even a boom 
market has to provide some issue for the players in the game, 
especially if they want to be prepared for the bust.

Lynley Twyman outlines some of Valspar’s major concerns 
with the current market: “One of the key challenges for the paint 
category is continuing to encourage consumers to maintain their 
homes on a regular basis ensuring that the refresh jobs are easier 
and less daunting. 

“Additionally ensuring that consumers have access to good 

Even 
easier 
access
Easy Access has 

just launched 

its new Trade 
Series Extension 
Ladders with Levelling 
Feet. With 9-, 11- and 

13-step options , they 

have been designed to 

provide a solution for 

using extension ladders 

over steps or on uneven 

ground. 

In addition, 2015 has also seen the introduction of the Trade 
Series Working Platforms and improvements to the range of 

Trade Series Platform Ladders which have enhanced strength, 

safety and functionality for the user. 

www.easyaccess.co.nz

Quick dry, all 
purpose 
Damar Industries is now 

offering the handy Peinta 
Quick Dry Enamel Spray Paint 
& Primer. This all-purpose 

enamel for interior and exterior 

jobs is available in 2 primers and 

7 colour options as well as black 

and white and offers excellent 

coverage at 2m2 per can. 

An excellent addition to any 

job site, the Peinta Quick Dry 

Enamel spray paint and primer 

has a low aromatic formula and 

is made in New Zealand for New 

Zealand conditions.

www.damarindustries.co.nz

“One of the key challenges for the paint 
category is continuing to encourage 
consumers to maintain their homes on a 
regular basis ensuring that the refresh jobs 
are easier and less daunting”
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09 - 636 8618

www.chemspec.co.nzw



REPAIRS ROTTEN OR DAMAGED WOOD FAST!
 Replaces rotten or missing wood
 Can be mixed to set fast or slow
 Interior & exterior use

before after

 Waterproof, Borer proof, Rot proof
 Easy to mix, Easy to use, Ready in minutes 
 Paintable with any paint

Proudly Made in New Zealand

Mitre 10 has struck a partnership with its new supplier Valspar, 

bringing innovative colour-matching technology to New Zealand 

retail customers for the fi rst time. 

The new colour matching service allows customers to bring into 

the store any colour sample, on wood, cloth, paper or other media. 

This is then scanned in a colour spectrometer for instant colour 

tinting and a highly matched paint.

The paint being used is a water-based paint and primer in one 

and, like the majority of Valspar paint, is made in New Zealand for 

New Zealand conditions at the Valspar-owned factory in Avondale, 

West Auckland, where the team have been making paint for Kiwis for 

decades, including the Wattyl brand.

Mitre 10 CEO Neil Cowie says the company chose Valspar as a 

partner after extensive research into paint innovation globally.

“As part of a review of our paint category we took a look at paint 

departments in major retailers overseas. We looked at how they were 

communicating with customers, what they were doing, and what 

cutting edge innovations were happening in paint. 

“We brought those insights back here to New Zealand, and 

combined them with our local focus to apply across our stores. All 

this information together helped us see that we could step change 

the way we service the consumer in New Zealand with paint. 

“We are partnering with Valspar to do this and we’re very excited 

to introduce New Zealanders to them, as they’re global leaders and 

innovators in paint. 

“In Valspar, we’ve found a partner that’s going to make us a 

Mitre 10 launches colour-matching fi rst with Valspar

distinctive destination for paint and offer Kiwis something new. We 

have done our homework and we fi rmly believe this is the right thing 

to do for our customers and for our business.”

www.mitre10.co.nz

www.valspar.co.nz
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www.facebook.com/formula.nz

19 Ross Reid Place,  
Highbrook, East Tamaki, Auckland
Ph 09 274 6693 | www.formula.co.nz

information and are making smart choices in their coatings 
(and having good experiences) is a constant opportunity 
– sometimes buying the cheapest paint is the worst value 
experience.” 

Looking further afield Twyman sees other social and 
economic factors impacting on the DIY category.

“The other area of challenge is the rising cost of home 
ownership and the impact on people owning their own homes 
(as opposed to rental investments) means that all those people 
might be watching reality TV shows but are missing out on their 

own opportunities to personalise their residential spaces. As 
consumers look for alternative ways to personalise their homes, 
this may shape some aspects of the coatings market.”

For Darryl Patterson at Award Concepts, poor quality 
products giving consumers a poor experience is top of mind.

“Customers trying low quality spray units and getting a bad 
experience with the end result is a major concern. It’s not good 
for everybody in the category,” he says. Bearing this in mind 
Award Concepts wants to take a proactive approach to the 
problem.

“Training and education are still a big priority for us. The 

Leeding  
the charge
Haydn Brush Company has released some 

stellar new products this year starting with 

the new range of Leeda brushes featuring 

Haydn’s own blend of DuPont Tynex/Orel 

filaments that allows excellent pick-up, 

even paint release, durability and easy 

cleaning.

Tapered and flagged filament tips give 

an excellent finish and coverage and the 

stainless steel ferrule and solid timber 

handle offer durability and longevity as 

well as enhanced control, comfort and 

fatigue minimisation. The new Leeda range 

comes in various types and sizes, from oval 

to sash cutter and to angle cutter, from 

38mm to 100mm. 

Haydn has also expanded its range of 

Rust-Oleum products including the very 

popular Rust-Oleum 2X Ultra Cover Paint + 

Primer premium spray can products.

www.haydn.co.nz

“The hardware ‘war’ that will invariably 
wage amongst the big players will fuel the 
DIY market to new levels”
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Call our technical experts 09 837 0897
Visit us online at www.cotec.co.nz

•	The painters’ paint – trusted by professionals since 1979
•	Made in New Zealand for New Zealand conditions
•	Extensive colour range suitable for domestic, 

commercial and industrial use
•	Now available throughout New Zealand

more people that have a better experience with spray painting, 
the more comfortable they will feel about taking on bigger 
projects,” he says. 

Patterson’s main concern is that DIY customers may be 
missing out on the benefi ts of paint sprayers, particularly the 
new generation products that make this section of the market 
more approachable.

“Th e new Wagner products we have are making life easier for 
customers to paint as it’s quicker, there’s no thinning, they can 
paint straight out of the can and it’s so easy to clean. 

“We are very lucky with Wagner as they have a big research 
and development department and in the New Year we will have 
some more innovation coming to New Zealand from them.”

STILL ROOM TO GROW
Also looking to 2016 with an air of optimism is Paul Yaxley, 
who not only forecasts a highly active market boosted by tough 
promotional activity but also promises new releases of premium 
primers from Haydn Brush in the coming year.

“I feel that the hardware ‘war’ that will invariably wage 
amongst the big players will fuel the DIY market to new levels 
and we believe the economy is robust and the primary drivers of 
growth will remain intact for the foreseeable future,” he says.

So there’s an optimistic tone to this category but, as ever, 
growth doesn’t just happen. It requires encouragement, 
innovation and promotion. 

However, according to what we are hearing, with many of 
these factors already in train or in place, painting & decorating 
season holds the promise of being another high fl ier for the 
channel.  

New from Award Concepts the Wagner Flexio 990 Direct Feed 
Sprayer is a 680 Watt indoor/outdoor portable spray system that 

pulls paint directly from the container, allowing the user to paint 

longer and faster. A peristaltic pump feeds paint directly to the spray 

gun saving time and mess of constant refi lling. The X-Boost Turbine 

provides the power for full coverage with adjustable control and low 

overspray while the iSpray Nozzle sprays unthinned residential paint 

for broad surfaces indoor and out.

Flexio 990 delivers contractor performance such as spraying up to 

34 litres per hour and an extended reach while the one-touch set up 

and hands-free cleaning make it DIY friendly. With air power, fl ow and 

pattern adjustments, the FLEXiO 990 is perfect for 2-story homes, full 

interior remodels and outdoor projects.

The Flexio sprayer produces a slightly stippled, roller-like fi nish, 

perfect for interior walls. Edges, corners and broad interior surfaces 

can now be sprayed faster for better coverage. Features variable fl ow 

control, multiple spray fan settings and a self-cleaning function for 

pump and hose.

Includes an 800ml standard spray attachment to convert the 

Flexio 990 to a universal spray system, suitable for use with solvent 

based paints, stains and lacquers. Comes with a 2-year DIY warranty

www.wagner.co.nz

Get it done in no time
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