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painting & decorating

Pinning 
down the 

latest in paint 
& decorating 

Innovation rolls on in the painting 
and decorating category while competition 

increases and regions around the country report 
both boom and bust. Andy Kerr reports.
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LET’S KICK OFF with the tradie’s perspective on painting & 
decorating. Phil Wilkinson, National Workmanship & 
Membership Manager of the Master Painters Association, says 
it’s “steady as she goes” in the trade as winter draws to a close and 
painters ease off  chasing interior work. 

Feeling that the painting trade has come off  “the silliness of 
a couple of years ago”, Phil reports: “We’re still busy but it’s not 
ridiculous. In fact, it’s a nice place to be; we can still pick and choose 
what we want to do but we aren’t looking at 200 requests for quotes 
each week. Th at was stressful, now it’s manageable.”

With a Master Painters Association conference just around the 
corner when we spoke, and board members having just submitted 
reports about what’s happening around the country, Phil was happy 
to pass on some of this intelligence. 

“In the Auckland region, things seem to be going quite well and 
consents are up. One only has to look at the number of cranes on 
the horizon to see there’s plenty of building going on at the moment. 

“Th e Canterbury report talked about commercial bubbling along 
nicely and some signifi cant projects still to come on line with the 
Convention Centre and others to be completed.”

Having said this, Phil also reports that things are somehow “out 
of sync” in Christchurch and that some painters, like many of their 
builder counterparts, are experiencing a lull. 

“If there’s an area of some concern, it’s Christchurch; they are 
putting that down to the earthquake rebuild as 10-15 years of work 
got done in a fi ve- or six-year period. Certainly in that rework arena, 
a lot of the work’s already been done that we would expect to be 
doing now.”

Other Mainland areas are also reporting a softening market. 
“Anecdotally, I was talking to an Ashburton painter recently who 
thought that things were slowing down there and he put it down to 
farmers pulling back a bit since the milk price fell. 

“On the other hand, the local association thought they were 
having a reasonable run with winter just presenting its usual 
challenges,” says Phil Wilkinson.

Elsewhere around the country, reports suggest house price 
growth and low interest rates may be supporting demand for the 
trade, he says. 

“Otago and Southland have been quite busy, for example, and the 
winter weather was very kind to them for a while, so they were able 
to stay outside for longer. And, whereas Gisborne was a hard place 
to do business a few years ago, there seems to be plenty of work 
there at the moment.”

BRIGHT OUTLOOK FOR PREMIUM PAINTS
Also seeing good opportunities throughout the country is Decora 
Group Director, David Ryan, whose Aalto Paint brand targets 
the premium end of the decorative paints market. Commenting 
on Aalto’s entry into some PlaceMakers stores, David says the 
New Zealand trade and retail market “has always desired high 
performance products” and it’s a trend he sees continuing. 

“We are enjoying partnering with select PlaceMakers stores to 
make our colours and paint more accessible to a wider market. 
We’ve also worked hard to provide retailers and customers with a 
comprehensive range of support collateral including fandecks and 

Simply pour and paint
The Wagner Control Pro 150 paint sprayer features an airless 

piston pump and a convenient hopper design, making it ideal for 

small to medium projects. 

The innovative airless system is highly effi cient and allows 

users to spray quickly and with high levels of control and 

performance under reduced system pressure.

Another key benefi t, says Wagner, is up to 55% less overspray 

than conventional systems thanks to lower pressure leading to 

a softer and more controllable spray. This product carries a 3+1 

year DIY warranty.

www.wagner.co.nz

New look for 
3M Painter’s Tapes
The updated range of Scotch Painter’s Tapes has unifi ed 3M’s 

masking and painting tape product range with surface-specifi c 

positioning of the Scotch brand family of Painter’s Tapes now 

making tape selection easier for consumers.

ScotchBlue Original is the versatile, multi-surface painter’s 

tape that DIY painters and pros have used for more than 30 years. 

ScotchBlue Ultra Sharp Lines, 3M’s premium blue tape, features 

patented Edge-Lock technology which seals out paint to create 

ultra-sharp paint lines. This innovative poly-tape conforms to 

curves, tears straight for fast cornering, and removes without 

slivering.

Other products in the new-look Painter’s Tape range include 

Delicate, Exterior and Rough Surface tapes.

www.mmm.com

3M Painter’s Tapes
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Aalto brushouts [A5 swatches created using real Aalto paint].”
While the main North Island centres are currently soaking up the 

bulk of Aalto sales, Ryan is recognising plenty of demand for high-
end decorative paints elsewhere throughout the country. 

“Aalto is now available in four PlaceMakers stores in the South 
Island and we have been enjoying excellent feedback from the 
retailers and customers in these areas. We also have strong support 
in Hawkes Bay, Wairarapa, Taranaki, and more recently Northland 
and the Eastern Coromandel. 

“However there is no doubt the PlaceMakers partnership has 
boosted our presence and sales in the competitive Auckland market 
with Aalto being ranged into PlaceMakers New Lynn, Waiheke 
Island and very soon Wairau Park.”

Aalto has traditionally targeted the premium end of the paint 
market, working closely with designers, specifi ers and architects 
undertaking commercial and residential projects. But today the 
brand off ers a comprehensive retail and trade range, and this 
includes undercoats, interior and exterior topcoats and water-based 
enamels. 

Bottom line, though, David Ryan believes it’s the Aalto colour 
range that enables the brand to stand out from the crowd in an 
increasingly competitive sector.

Decora Group also manufactures the Procoat range of products 
for use on timber, fl ooring and metal, and an extensive roof-coating 
range for the trade.

With a highly experienced technical team and fully resourced lab, 
David Ryan sees continuing to provide a quality, no-compromise 
alternative to the major brands. 

“While we don’t so much see ourselves leading the industry in 
terms of innovation in paint products, we have the ability to follow 

closely behind with beautifully crafted paints and colour of superior 
performance.”

Th e level of investment available for R&D might be a limiting 
factor for a company of Decora’s size but David Ryan insists that, at 
the quality end of the market, “technical experience and ability can 
compensate for any lack of capital investment”. 

And being a smaller company, with all shareholders active in 
the business, Aalto can move quickly to take advantage of new 
technologies and opportunities…

NICHE PRODUCTS MAKING INROADS
Anthony McGill of Rust-Oleum reports the Zinsser range of 
speciality primers and undercoats is expanding and has just put an 
acrylic sealer into Bunnings called Dry Wall Primer. 

Th e product name is US-speak for a plasterboard/GIB board 
sealer. “New Zealand consumers are pretty savvy,” he suggests, “they 
watch things like HGTV, so a term like ‘dry wall’ doesn’t faze them.”

While Zinsser isn’t targeted at the trade, Anthony says the trades 
speak very highly of the products, which has a fl ow-on eff ect with 
sales in the retail market. 

“Th e range covers every priming scenario you can think of and 
two key properties that give the products a competitive advantage 
are strong adhesion and stain-blocking abilities.”

Th e Zinsser brand has been established for 15-20 years in the 
local market and much longer in the US, and off ers much potential 
for range expansion. 

“Th at’s one of the drivers of our business; with both Zinsser and 
Rust-Oleum, we’re expanding our range with what’s already working 
well in the US. More will come; it’s just a matter of getting these 
things ranged.

Time-saving brush accessory
Made from polypropylene, BrushBaggy eliminates the headache 

of cleaning paint brushes between coats and keeps the paint 

fresh and workable for short or long breaks. It’s a convenient, 

simple to use product for DIYers and pro painters that helps 

painting projects go smoother and faster.

Unlike plastic bags or cling wrap, BrushBaggy is the only 

custom-designed bag on the market for paint brushes, rollers, 

trays and buckets, so paint can stay out-of-the-can fresh on a 

brush for weeks so users can save clean-up until the very end of 

the job and save time, money, water and paint into the process.

www.haydn.co.nz

Spray on and harden up
Turbo Rot-Fix is a convenient new spray-on product that 

hardens, waterproofs and protects rotted timbers before re-

forming and repairing with Builder’s Bog. 

Rot-Fix uses self-crosslinking emulsion technology where 

evaporation of the water activates a “sleeping” catalyst which then 

causes the liquid resin globules suspended in the water (i.e. the 

milky Rot-Fix emulsion) to crosslink and polymerise into a solid 

plastic. This tightly bonds the rotted wood fi bres together again into 

a fully-hardened base for the Builder’s Bog repair to bond to.

Rot-Fix complements other products in the Turbo range, as it 

makes an ideal sealer for damaged, dusty concrete before Turbo 

Concrete Bog is applied. And the same goes for fi bre-reinforced 

Turbo Metal Bog when applied over porous or dusty substrates, 

like Hardifex sheeting.

www.chemspec.co.nz
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INTRODUCING CORRODEX, OUR HEAVY DUTY ANTI-CORROSIVE SYSTEM FOR METAL
EASY 3 STEP SYSTEM - NZ MADE & AVAILABLE NOW NATIONWIDE

COMPLETE PRODUCT RANGE TO PREPARE, PRIME & TOPCOAT

0800 PAINT IT (724684) | orders@propaints.co.nz | www.protectivepaints.co.nz

OTHER PRODUCTS BY PROTECTIVE PAINTS

Degreaser, Rust Inhibiting Oil, Zinc Rich Cold Galv, Rust Inhibiting Primer, Etch Primer,
Galvanised Iron Primer, Gloss Enamel Top Coat and Special Thinner

Available in 250ml, 500ml, 1L and 300ml Aerosol

KILLS RUST FAST & EFFECTIVELY

Original Oil Stain  penetrates 
the timber to protect and 
enhance the colour, while allowing 
the wood grain to show through. 
It is available in a wide range of 
popular timber colours. It is water 
repellent and inhibits mould & 
mildew growth, and comes ready for 
use - no dilution required. 

FRP Gloss Acrylic Roof Paint is 
a high quality water based roof 
coating with superior durability.  
Designed to cover a wide variety of 
properly prepared roofing surfaces. 
Being non toxic it is ideal for use on 
roofs that collect drinking water. 
Choose from 18 standard fade 
reistant colours. 

Durawood Aquawood is a 
penetrating water based oil stain 
containing powerful fungicides 
and UV absorbing pigments. It adds 
colour to timber while allowing 
the natural grain to show through. 
Available in a range of popular 
timber colours and comes ready for 
use - no dilution required.

ECL Acrylic Fence Stain is a water 
based product which contains 
fungicides to inhibit mould and 
mildew. It exhibits good flow 
properties for ease of application 
combined with excellent coverage/ 
obliteration similar to paint, quick 
drying and good durability. Excelent 
value for money. 

ALL MADE IN NZ FOR NZ CONDITIONS
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“Th e local Rust-Oleum offi  ce works very closely with sales and 
marketing in the US so that, moving forward, there’s less of a lag 
between products being launched in the US and subsequently in 
NZ. Th e benefi t of our direct connection to the US is that we don’t 
have to wait for Australia to make product decisions.”

In terms of the Rust-Oleum product line-up, an expanded range 
is now in Mitre 10 stores and Anthony McGill notes that consumers 
are becoming more comfortable suing aerosols for their small-scale 
painting and decorating projects. 

He describes this part of the painting and decorating market as 
very much a niche with products that stimulate creativity through 
speciality fi nishes, like glitters and metallic. 

“Specifi cally on-trend,” he says, “are the ultra-matt, chalked-type 
products that allow householders to upcycle what they already own. 
Rust-Oleum products are very versatile – you can upcycle anything 
from metal to plastic to timber.”

Future expansion is all about using social media to further boost 
brand awareness, says Anthony McGill; “We still have more work to 
do with Rust-Oleum but enjoy very good engagement on our social 
media platforms. It’s just the tip of the iceberg at the moment; we 
plan to invest heavily in that space to communicate directly with our 
consumer. 

“Th e reason it works so well on Pinterest, Instagram and 

Facebook is that it’s very visual and very aspirational. People fl ick 
through and see an image of a restored chest of drawers and they 
realise they can achieve the same eff ect with an easy-to-use aerosol.”

SEALANTS AND ADHESIVES GOING STRONG
Innovative new products are also adding to brand and product 
competition in the sealants and adhesive space and Soudal 
(formerly Holdfast) COO, Melanie Reid, says a mix of innovation, 
promotions and new products is not only good for the category but 
is driving value for the consumer.

“Th e market is strong in some areas while a bit patchy in others 
but we feel we are punching above our weight in many of the 
areas where others might be fi nding it tough through a new and 
relaunched product off ering.”

Melanie reports a favourable response from the trade following 
the rebranding of the range into the Gorilla brand, notably with 
Gorilla MS and Gorilla FixAll products. 

“We’ve also widened the range to ensure we have a product fi t for 
every purpose that is easily recognised through the association to a 
brand people know and trust.”

In terms of the broader economic outlook, she says media 
coverage makes it unsurprising that business confi dence has slipped 
and that people are feeling cautious. 

“Th e world economy may have an impact down here in NZ but 
our focus is on what we can control, so we remain optimistic despite 
all of the rhetoric.”

Selleys’ Country Manager, Darren Newland, is pleased to report 
that the overall market is “holding very well” and that Selleys sales in 
particular are “pretty constant”. 

Selleys is enjoying a major sealant/adhesive product push on the 
back of its locally developed Silex technology, which is the base on 
which the company will be building much of its future off er and 
delivering more value into the category.

“Silex is enabling us to create and market quite a few new 
products with a bunch of new characteristics,” says Darren. “It’s 
something that we’re very proud of and which will keep evolving as 
move forward.”

Highlighting the success of Storm sealant as an example of the 
innovation being well received by the market, he says: “It’s a sealant 
that works off  Silex technology and can be applied to roofi ng or 
guttering in heavy rain. Rather than waiting for the area to dry, the 
Storm product cures, seals and hardens in the rain.”

Th e latest cab off  the rank boasting Silex technology is 
MarineFlex which Newland anticipates will have a wide base of 
appeal as we come into the spring-summer period and boats and 
pools are in greater use.

“Th e Storm product has been out for a while now and we’ve had a 
strong response in terms of its ease of use and what it actually does,” 
he says, adding: “MarineFlex is just hitting the wider market now 
and is attracting a lot of interest due to its ability to cure, harden and 
seal under water. It’s unique in that it can be used in fresh water, salt 
water and in swimming pools and spa pools.”

Returning to the state of the New Zealand market, Darren 
comments on the resilience of the market, in Selleys’ experience, 
thanks to an ongoing level of construction combined with plenty of 
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activity in the DIY and renovation space.
“No area in particular is taking off, but no area is dropping off 

either. The only real worry is around the pipeline of work and the 
level of skilled labour to do it. There seems to be an even spread 
of activity across the country and, although a lot of repair work 
in Christchurch has come to an end, there are a lot of new-build 
projects. We’re also seeing a lot of good growth coming out of 
Wellington, for example, with new housing and refurbishment 
activity.”

Likewise, Darren Newland says that Selleys’ customer base is 
stable, despite talk of new entrants coming to the market, such as 
Costco and the online retailers. 

“The actual heartland customer base hasn’t changed and it doesn’t 
look to be changing in the near future.”

MORE LOCAL INNOVATION
Meanwhile, Auckland-based Chemical Specialties is excited to 
bring to market a water-based, ready-to-use product called Rot-
Fix that hardens, waterproofs and protects rotted timbers before 
re-forming and repairing with Builder’s Bog.

“The potential cost benefits are huge,” says Managing Director, 
Stuart Jordan. “Instead of bringing in a carpenter or builder 
to replace a rotted window frame, window sill, French door or 
floorboard, the DIY user can fix the rot quickly without costly tools 
or any carpentry skills. 

“Alternatively, a professional can make a perfect repair without 
replacement, finishing the job in a single visit, including painting, 

Bostik Instantly  
Paintable Gap Filler 
Sales Manager, Paul O’Reilly, concedes that, 

although painting & decorating may not be 

Bostik’s core market, it is one with good potential 

for future growth. A step towards that, he says, is 

the company’s major new product launch of 2019, 

Instantly Paintable Gap Filler.

Its introduction to the local market has been 

a relatively straightforward process, according to 

Paul O’Reilly, because the quick-dry technology was 

acquired when Bostik bought European company 

Denbraven, a large player in the European market 

with a range of products catering for DIY users.

“We’ve got a fairly tight product range and 

wanted to offer something a bit different. It’s early 

days but initial feedback has been positive,” he 

concludes.

www.bostik.co.nz
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soudal.co.nz
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once the product has been sprayed on and allowed to dry 
overnight.”

Rot-Fix is sprayed into the joint until it is thoroughly soaked and 
has penetrated deep into the crevices. Th en it’s simply a matter of 
letting it dry and cure until there is a hardened interior in the joint 
that Builder’s Bog will chemically bond to. It can make a solid repair 
undetectable when painted.

According to Stuart Jordan, Turbo Builder’s Bog has been “a 
huge market success both here and in Australia” since Chemical 
Specialties formulated it over 30 years ago. 

“Our instructions for Builder’s Bog recommend users to remove 
rotted, papery timber down to a fi rm surface before fi lling and 
repairing with Builder’s Bog. But this is not always possible on deep, 
rotted joints.

“Th ere were products on the market that contained poisonous 
isocyanates and others consisting of thin, two-pack epoxy resins 
that are messy, toxic and can cause allergic reactions and dermatitis. 
And there are also acrylic resin solutions in acetone and other 
volatile solvents available on the American market. 

“But none of these products will bond strongly to Builder’s Bog 
– the repair can simply detach due to incompatibility and lack of 
adhesion. And, of course, they are too dangerous and messy to spray 
on without industrial equipment.”  

Duralon 
promises 
a lasting fi nish
With spring weather around the corner, 

Protective Paints offers a range of water-

based exterior house paints under the Duralon 

brand. 

The Acrylic Roof Paint has a gloss fi nish and comes in a range 

of fade-resistant colours. It offers excellent adhesion to most 

substrates and is suitable for use with drinking water collection 

systems. 

And the House and Trim Exterior Paint has UV blocking 

properties and will also inhibit mould and mildew. No primer is 

required for most applications although the Duralon range also 

includes an acrylic primer undercoat.

www.protectivepaints.co.nz

Duralon 
promises 
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