
THE NEW ZEALAND market is not densely populated with keyless 
window and door technology but, from speaking to suppliers 
for this piece, it certainly seems that this is where the market is 
heading. 

Moreover, the coming months will see a number of companies 

release new generation keyless products and, while this type of 
product has been seen in the market, the expectation is that they 
will be achieving more penetration this time. 

Of course, not every consumer is looking for keyless entry 
options. As GD Rutter’s Managing Director Nick Rutter 
points out: “There is always going to be a section of the 
market that wants a physical key, I don’t think that will ever 
go away entirely.”

Playing the role of devil’s advocate, although certainly 
not dismissing keyless locks (the company has keyless locks 
available), Nick Rutter points to some of the issues facing such 
products when adopted in the New Zealand market. 

He explains that some keyless products are coming in from 
Asia where these products are used indoors, and therefore may 
not quite bear the brunt of the four-seasons-in-one-day weather 
we experience here. 

“One thing a lot of people do is place the lock on a tongue & 
groove door. But a lot of doors aren’t dead flat. So what happens 
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There is a serious shift towards keyless 
locks and technologically-based products 
in the market. Although New Zealanders 
have previously been slow to adopt these 
products, there seems to be a growing 
number of consumers latching onto the 
idea. Phil Weafer reports.
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is when the weather hits that door, the water falls into and runs 
down the groove and so you run a risk that the water can get 
into the electronics of the lock and then have problems.”

Over at Allegion, National Sales Manager Jeff Bennett feels 
that keyless technology and electronic system is where the 
market is moving. Bennett says that the company is getting more 
requests for these products and globally that is where the market 
is shifting. 

“At the same time, New Zealand is a smaller market and we 
tend to adopt things a little later and like to see how they go. But 
the keyless entry is becoming a stronger part of the front door 
offering.”

Industry stalwart Murray Baber, of Baber Lock & Key, 
agrees that keyless is definitely where the market is heading and 
says there is a sense of anticipation in the market and offers an 
intriguing anecdote about past offerings.

“There was a really brilliant lock which was created here 
by Nick Willis and it had application for household and 
commercial builds but he, as I understand it, has gone into the 
automotive world and he’s done a lot of product and marketing 
work in the US.” 

He adds that although that particular system was a little 
ahead of its time, now it seems the consumer is ready for these 
systems.

CHANGING DEMOGRAPHICS, CHANGING 
DYNAMICS
A big factor behind this shift towards keyless technology is 
the changing demographic of the nation’s population. With a 
growing multi-ethnical population, certain consumer trends are 
beginning to affect the products available in stores. 

With regards to keyless technology, for example, the 
increasing Asian population has meant an increase in demand 
because many Asian countries have long been adopters of such 
systems.

Drawing on personal experience is Allegion’s Marketing 
Manager Craig Patterson: “I lived in Korea for four years and I 
never had a key in the time I lived there. China is the same, it is 
a country of high adopters of technology but New Zealand has 
been a little slow.” 

So close you  
can almost touch it
Coming soon from Allegion is the newest product in keyless locks 

– the Schlage Touch, the first Schlage electronic or deadbolt 

product that doesn’t have a key cylinder. The lock comes with 

a Grade 2 security rating, offering strong performance across 

a range of residential applications. The 100% pick-lock proof 

systems has a memory capacity for 19 access code and offers a 

two-year battery life, as well as a 9V battery backup if required to 

jump-start the system. Other features include illumination when 

required and the numeric touchscreen is fingerprint-resistant. 

www.schlage.com 
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situations like apartments. Th ere are a lot of people living here 
now that are more familiar with the systems, and they are 
fantastic products used in internal systems, such as apartment 
buildings.”

Nick Rutter’s point about internal systems is something 
that rings true when looking at the appropriateness of certain 
products for the New Zealand market…

LOCAL PRODUCTS FOR LOCAL ISSUES
From looking at where the market may be going, let’s look at 
what’s happening in the here and now. 

One issue that’s widely talked about in the industry is about 
products being fi t for the local conditions that they will be 
subjected to. With many more products now being brought 
in from other countries, the concern amongst suppliers is 
whether the products are all fi t for the purpose they are being 
bought for. 

Cambrian Engineering Co’s Hardware Account Manager, Lilly 
Porneroy, says the company has witnessed an infl ux of cheaper 
imported products which are failing due to the use of inferior 
materials that cannot withstand local conditions. 

“Our products are made locally at our factory in New 
Plymouth; we pride ourselves on having a product that is durable 
and will last the distance compared to lower quality alternatives. 
As New Zealand is a very coastal country, there is the issue of 
durability of the fi nish of external door hardware.”

Lilly Porneroy adds that issues with fi nish can often be 
alleviated with regular cleaning, something that many of the 
other suppliers consulted for this piece emphasised.

Murray Baber too feels it is a message that must be passed 
on to the general public when it comes to window and door 
furniture. He says that the quality of products is strong but, 
because of every Kiwi’s close proximity to coastal winds, 
regular cleaning is still needed.

“We all live in proximity to coastal waters which are 
susceptible to sea winds. Most products will survive it but need 
to be cleaned to help combat corrosion. It’s an obvious thing but 
a spray of WD40 and a wipe would certainly prolong the life of 
the products.”

Nick Rutter is another to echo these sentiments but accepts 
that cleaning door and window furniture is not something 
that is top of mind for most consumers, adding that the latest 
style trends towards stainless steel or satin chrome and away 
from brass have meant a reduction in the risks caused by the 
environment. 

“A lot of that tarnishing problem has disappeared as brass has 
dropped in popularity. 302 or 304 grade stainless steel will stand 
up reasonably well; 316 will stand up even better but both can be 
used in coastal environments, it’s just one will stain faster than 
the other.”

Certainly raising awareness of the benefi ts of cleaning window 
and furniture is something that suppliers are emphasising. 
Another is general security awareness, with many feeling it is a 
message that needs to be driven home to consumers. In essence, 
Kiwis still need to be told to lock it up!  

Safely does it 
with Yale
ASSA ABLOY has released two 

new safes. The new Yale Key 
Safe is designed to provide safe 

and secure storage for keys. The 

medium size holds up to 48 

numbered key hooks, while the 

large version holds up to 100. 

Secured by an electronic lock 

with 100,000+ combinations, 

3-8 digit user code using either 

numbers or letters and two over-ride keys are supplied, a two-

stage time lock activates for 20 seconds if the incorrect code is 

entered three times; after a further three incorrect codes it then 

locks down for fi ve minutes. 

ASSA ABLOY is also introducing Yale Mini Safes for general 

sale. Designed for keeping safe essential items such as passports, 

cards, portable devices and other treasured items, the Yale Mini 

Safe is available in three colours and has a 3-8 digit code with 

key override, wrong code lockout and operates on four Alkaline 

batteries.

www.assaabloy.co.nz

But, he adds: “Th e demographics, especially in Auckland, 
are changing so you’re seeing a lot of people who grew up with 
electronic locks and are looking for those products again.”

Another that points to the familiarity of many new consumers 
with keyless technology is Nick Rutter: “A lot of the electronic 
products coming from Asia are designed for more internal 

38 NZHJ   |   MARCH 2015 MORE AT  www.facebook.com/nzhardwarejournal



window & door furniture

Personal style, 
perfected.
Your front door is more than just a secured entrance, 
it’s also a showpiece - one of the first things a guest 
sees. That’s why it’s important to choose the right 
handleset. Schlage offers a wide variety of designs 
and finishes, from angular to flowing, classic to 
contemporary, all designed to ensure that your  
front door is the perfect introduction to your home.

schlage.co.nzWelcome style.

Cambrian hits the nineties
Architectural hardware manufacturer Cambrian Hardware, a 

division of Cambrian Engineering, is celebrating its 90th year. As 

well as the Cambrian, Samson Wrigley and Bloore & Piller hardware 

ranges, the company is proud to announce that the Hesters of 

Bleinheim range is now being manufactured at its factory in New 

Plymouth. The quality bolts, latchbacks and flush pulls that Hesters 

of Blenheim is so well known for will continue to be produced to 

that same high standard by Cambrian Hardware.

As with all the brands at Cambrian Hardware, Hesters of 

Blenheim products are cast from solid brass or machined from 

brass extrusion. Standard finishes offered are Satin Chrome, Satin 

Nickel, Polished Brass, Chrome Plate and Florentine Bronze; with 

special finishes and powder-coated colours available on order. 

Cambrian Hardware is also on Facebook, where more information 

is available. And while you’re there, be sure to check out the 

Hardware Journal’s page (shameless plug).

www.cambrianhardware.co.nz

Baber has a lock, or two
Two new products from Baber Lock & Key are being released. 

The Centurion YL- 99 code access locksets are an easy to install 

and operate, electronic code based entry lockset. They have been 

designed for easy retrofit in the most common applications. With 

up to 10 different user codes variable from one to 15 digits in 

length, code security is maximised by providing very little chance 

of unauthorised entry. Along with passage functions and user 

code encryptions, the Centurion Code Lock is able to ensure the 

required level of security is provided in domestic applications. 

Adjustable backset latch, multiple finish/colour options and easy 

to follow installation instructions enable the Centurion Code 

Lock to be a solution to endless security requirements.

Also new from Baber Lock & Key, the Carbine Security Guard 
Box for Gates’ unique design overcomes issues associated with 

fitting a high security lock to metal or timber gates. The Carbine 

Gate Guard also has added protection by the incorporation of 

protective flanges to shield the lock from attack. More features 

for both products are available online.

www.baberlocknkey.co.nz
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