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brims with connections
What did this year’s International Home +
Housewares Show in the Windy City hold
for visitors? Martin Griffiths reports.
The windy city really lived up to its name this March as the
mercury dipped to -5° Celsius ensuring the city’s Pedways were in
full use. Chicago’s Pedways are underground walkways and skyways,
which run beneath the hotels, office blocks and shops containing
a complete subterranean world catering for every day to day need
without having to subject oneself to the wind chill above.
Not that any extra incentive was needed to keep delegates
attending the International Home + Housewares Show inside as
they took advantage of wandering the halls to view the thousands of
innovative products on display.
In addition to unique and well defined sourcing opportunities, the
show offered first-class educational and networking opportunities
for both speciality retailers and corporate buyers in the form of
special exhibitions, creative displays and a full line-up of seminars on
trends & design, visual merchandising and branding, retail success
factors and consumer preferences.
The show has garnered rave reviews from buyers and sellers, and
was sold-out with 2,100 exhibitors from 45 countries on display and
recorded an increase in total buyer attendance.
Phil Brandl, President/CEO of the International Housewares
Association (IHA), which owns and operates the Show, says the
event kicked off with a very high Saturday attendance which
continued through the close of the Show on Tuesday.
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The 435 new exhibitors and the more than 10,000 new products on
display drew attention from buyers and media alike. Indeed, media
coverage of the show this year will generate in excess of 300 million
consumer impressions through broadcast, print and internet coverage.
Interest was particularly high around the 3rd annual IHA
Innovation Awards where 13 suppliers ranging from name brands to
small entrepreneurs were honoured as winners.
The winners were:
• Bath + Personal Care: Polder Housewares for Hot Sleeve.
• Cleaning: Flood Products for Flood Sax.
• Cook + Bakeware: Now Designs for Dumpling Cube.
• Floor + Carpet Care: iRobot for Roomba 880.
• Home Décor + Gifts: The Sweetheart Gallery for It’s a Snap
Frame
• Home Organization + Storage: Prepara for Evak.
• Household Electrics + Home Environment: Moneual USA, for
Smart Wristband Baby Monitor.
• Kitchen Electrics: L’Equip for Infrared.
• Kitchen Hand Tools + Cutlery: Harold Import Co for Evo Oil
Sprayer.
• Kitchenware: Staybowlizer for Staybowlizer.
• Personal Care + Home Healthcare: Objecto / Hatzlachh Supply
for H5 Spiral Hybrid Humidifier.
• Pet Products: Ginsey Home Solutions for Dirty Paws Footbath.
• Tabletop: GRAYL for The Water Filtration Cup.
More than 500 products were entered in the IHA Innovation
Awards competition. The 65 finalists in all categories were featured
in the New Product Showcases in the Buyers Club in each Show
building. Coverage of other products which struck a chord with us at
the show are featured around this article.
More at

www.facebook.com/nzhardwarejournal
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Holding back the water
It’s the pits
Endless Summer LP fire pits by Blue Rhino takes the warmth
and ambience of a fireplace out on to your patio or deck.
Featuring a slate tile hearth and a decorative weather resistant
base, removable wicker panels conceal a propane tank and
control panel. Complete with a 40,000 BTU stainless steel burner,
it offers the ambience of a classic fire without the mess of having
to see to any ashes.
www.bluerhino.com

FloodSax Sandless Sandbags are an alternative to traditional
sandbags. FloodSax uses a biodegradable polymer to first absorb
water, then block it. Delivered as a flat 200 gram sack, it absorbs
up to 13 litres of fresh water in 5 minutes, forming a dense gel
that blocks and redirects water, while forming to each other or
adjacent structures for a tighter fit than traditional sandbags.
Stored dry, FloodSax are cleaner, lighter, more effective and easier
to use in the places and times when sandbags are most needed.
www.floodsax.us.com

Handier than a twist tie!
Linden Sweden’s Twixit! Seal & Pour Bag Clip features a handy
pouring spout with lid which makes pouring and resealing from
a bag easy and quick. Designed to close and keep bagged (paper
or plastic) contents fresh for months, the clips are easy to use and
reusable for years. Freezer, dishwasher, and microwave safe, the
clips are safe to use with food and are BPA-free.
www.lindensweden.com

Unwanted hair? Try FlexiSnake
The FlexiSnake hair clog tool clears those blocked drains
using a patented hook-and-loop tip that snags and removes
hair clogs. If you understand how Velcro brand hook-and-loop
works, then you will understand how FlexiSnake snags hair
clogs. Hundreds of “micro hooks” grab and hold the clog so you
can pull it free. The slim design allows it to easily slide into drain
openings, eliminating the need to use dangerous chemicals or
hard to use tools. Refill wands are easily loaded into the spin
handle as required.
www.flexisnake.com

POTENTIAL FOR THE “CONNECTED HOME”
As the internet becomes more tangible for consumers and more
and more household products become “smart” the potential is huge
for the housewares industry, a panel of manufacturers, consumer
editors and technology experts told an audience at the 2014
International Home + Housewares Show.
But housewares manufacturers will need to be smart, as well,
about introducing those “smart” housewares products to consumers,
the panellists said. Moderated by Rich Brown, Executive Editor
More at

www.hardwarejournal.co.nz

of CNET, the panel discussion included: Ohad Zeira, Director of
Product Management at Belkin; Lori Gonzalez, Vice President and
General Manager of Jarden Consumer Solutions; Melissa Beam
of Mindsview Innovation; and Sharon Franke, Director, Kitchen
Appliances & Technology at Good Housekeeping.
The panellists agreed that the growing trend will provide tangible
benefits to their end consumers, and Lori Gonzalez pointed to the
easy to relate to crockpot as an example: “The crockpot is all about
making dinner on the consumer’s time. It enables the busy consumer
MAY 2014 | nzhj
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Touch-up paint in a tube

Tell grime who’s boss

Color Glide Pro’s new Paint’n Go Applicator Tubes provide a
quick and easy solution to small domestic touch up jobs using
your own custom coloured paint. Simply fill the tubes straight
from the paint can using the transfer pump to keep on hand for
future jobs. Eliminates the need for partially filled cans. You can
write the colour information directly onto the tube. A shake &
mix stainless steel ball inside the tube mixes paint thoroughly
and easily.
www.colorglidepro.co

GRIME BOSS quick clean products are so good they’re used in
hospitals and industrial settings and now they’re coming to the
home. GRIME BOSS is a full product line of wipes and a powerful,
rapid sweeper for every room, inside and outside the home. Whether
it’s a dirty mudroom floor, mouldy lawn furniture, a germy bathroom
sink, or a greasy kitchen stove, GRIME BOSS has a solution to power
through the toughest messes quickly and effectively.
www.grimeboss.com

to adjust the time and temperature of their food on their terms. The
consumer is ready for this innovation.”
Melissa Beam added that an internet connected slow cooker won’t
be viewed as such by the consumer. Instead, “They will look at it as
something that fulfils their needs. That’s how internet connected
products will need to be marketed. These products should solve a
problem that consumers don’t even know that they have.”
Beyond crockpots, Sharon Franke noted that there’s been interest
from consumers in internet connected refrigerators. “If a door is
left open and the refrigerator can send an alert to the homeowner
that would be a great application. Also, everyone hates it when their
refrigerator breaks down – they have to wait for customer service or a
part to be delivered – so if a refrigerator could do diagnostics and tell
you what’s wrong with it, that would be a great time saver. It would solve
a problem. Ultimately people should feel that they can’t live without

Over 30 glove types to cover all working
applications that exceed the demanding
needs of the professional
For more details or a catalogue on the complete Youngstown Glove
range please see your C.E.Lawford Ltd representative or
contact us on the below details
ph 09 270 5919
email sales@celawford.co.nz
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their internet connected refrigerator. That’s how it will succeed.”
Is 2014 the year the connected home goes mainstream? While
all of the panellists agreed upon the potential, they also noted that
several hurdles would need to first be overcome.
Lori Gonzalez: “Two-thirds of Americans own a smart phone
and in general, we are all moving towards a connected life. But the
appliance can’t be smart for smart’s sake; it has to have a purpose.
As manufacturers we need to have very specific insight into how
consumers are using a product.”
Some 70% of consumers want smart products and 30 percent
think the kitchen should be the smartest room in the home. But,
adds Melissa Beam: “Consumers are wary because of the cost
factor, so you have to have a value proposition. Also, there is
still a small percentage of consumers that don’t want too much
technology.”
Sharon Franke countered that many consumers simply don’t use
the programmability of many high use household products like
microwaves and coffee makers. “So, while ‘smart’ appliances have
potential, there will need to be a better and easier user interface so
people will use them.”
Another concern is data security, accord to Ohad Zeira. If an
internet-connected appliance sends data to a homeowner, is that
data secure? “We have found that some consumers are pulling back
on giving out their personal information and have concerns about
privacy, so that will be a challenge. Manufacturers will have to build
trust with consumers on privacy issues.”
Still, Lori Gonzalez said that the potential for internet-connected
housewares is huge, citing the explosive uptake of smartphones:
“The engagement of smart appliances will be quicker as a result of
how we are living our life tethered to our smart phones. There will
be some consumers that will come along faster, and others will take
longer. But it is a great time for this industry.”
Looking to next year, the International Home + Housewares Show
will be held over 7-10 March 2015 at McCormick Place, Chicago
USA. Attendee registration and additional show information are
available at www.housewares.org.
More at

www.facebook.com/nzhardwarejournal

